The Fundamental Principles of Analytic Design S
From Edward Tufte's [Beautiful Evidence] 2006: 126-139

The purpose of an evidence presentation is to assist thinking.
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across what seemed to be an impenetrable wall and repeat these
sentences, the whole scene took on a surrealistic quality. How many  :
hours, I wondered, have been spent in this country examining and re- :
examining the fabled American Drug Store and the legendary Real
American Hamburger? It is embarrassing enough to have the
impoverishment of one's country's culture flaunted before people who
have reason to know what true culture looks like, especially when there
are so many other things in the world so much more worth talking about. :
But when one begins to suspect that perhaps the students are not :
repelled by the descriptions of America's cultural wasteland, that

perhaps it is precisely these endless accounts of trips to the drugstore,
the supermarket, the drive-in movie, and the hamburger stand that

attract students to "English Conversation" schools, then the situation
becomes truly humiliating.

5)Unfortunately, however, few American teachers actually feel :
humiliated. While English teaching does not have the reputation among
the foreign community here of being especially rewarding work, it is  Joan Saslow /Top Notch/ 2006: 111
considered to be relatively easy money. While there are a few teachers
who try to do their job conscientiously, it is generally accepted this isn't
necessary. All that is really required is to be present in the class and to
talk about something or other. All the complex ethical problems are
resolved by assuming an attitude of cultural superiority. The unspoken
assumption of most of these teachers is that being in the presence of an
American for an hour a week is in itself a privilege worth paying for.
Douglas Lummis /English Conversation As Ideology/ 1976
http://www42.tok2.com/home/ieas/Douglas-English.conversation090709.pdf
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/Top Notch/ 2006: 46

She wants those shoes.
She has a sweater.
He needs a tie.

The shopping mall, the music store and the
tourist resort are added to the supermarket
and hamburgers above Y|

/Top Notch/ 2006: 947‘ :
Product Placement /Impact Intro/ 1997: 21

Children's alleged sophistication about media and
marketing is also used as a justification for product
placement - the growing trend of embedding
products as props and backgrounds in movies,

television shows, and video games. Product
placement has even led to such spin-offs as books for babies
that look just like a Froot Loops box or a package of M&Ms.
Commenting on the latter, Julie Halpin, CEO of the Geppeto
Group, portrays such books as a marketing tactic with
benefits for all: "For the marketer it's creating affinity for the
brand. For parents, the kid is learning to count. There's no
downside." Really? When childhood obesity is a major public
health problem, it's hard to see that inculcating babies with
an affection for candy, or sugared cereal, is so benign. And
while there are laws prohibiting product placement on
television programs directly targeted to children, there are
no similar laws regarding films for young audiences, which is
why, for example, the popular 2001 film Spy Kids contained
an advertisement for McDonald's disguised as a plot point.
(Susan Linn /Consuming Kids/ 2004: 26-27)
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